
Search engine marketing
Openness, giving & partnerships



Who are we

What is (not) SEO / SEM?

What Google wants...

Giving & partnerships

Your questions & ideas
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By the numbers...

3.200 (450) clients “bildungsanbieter”

64.000 (22.000) unique courses

220.000 (20.000) unique visitors / month

120.000 leads, 550 in-company proposals

250 (25) media partners (via API)

€1,- mln. revenue in 2012



Who clicks on the advertisements?



What
Google
Wants



What
People
Want



People want reviews!



Bildungsanbieter want reviews!



“Trusted” (3rd party) reviews



“Reputation management”



Good content + Good links



Build (link) authority... how?

Tip: Opensiteexplorer.org



The counterpart of giving?

Taking?
Receiving!



Giving - Tests



Giving - Free helpdesk service



Giving - Questions & Answers



Giving - Live chat & advice



Data wants to be free

Corporate intranet

HR Software

Publishers







http://www.edutrends.nl
http://www.edutrends.nl


Our mission: 
Amazon of 
Learning



White label Springest software



Partnership: Ideas are welcome!



Help people grow
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